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TOPICS


Foundational 
Elements
Replacing legacy 
systems with 
modern, robust 
REST and GraphQL 
APIs to ensure 
higher reliability, 
seamless scale, 
and platform 
performance.


Listing              
APIs
Powering next-gen 
listing creation 
with new 
GraphQL-based 
Listing APIs and 
Inventory Mapping 
APIs for seamless 
inventory 
onboarding and 
high-quality 
listings.


Building      
Blocks
Expanding key 
building blocks like 
Media APIs, 
Negotiation API, and 
Best Offer to power 
richer listings, and 
engage interested 
buyers with 
targeted offers.


Focus 
Categories
Empowering 
high-volume 
sellers in focus 
categories like 
Trading Cards, 
Coins, Auto Parts, 
and Fashion, 
where modern 
capabilities unlock 
new scale.


Services         
XXX
Delivering tailored 
solutions for 
Finance, 
Ads/Promoted 
Listings, Shipping, 
etc, to empower 
high-growth 
merchant 
communities.
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FOUNDATIONAL
ELEMENTS
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Foundational Elements

eBay’s Platform & API 
Modernization
eBay is moving partners and developers off legacy 
XML-era APIs and onto newer REST and selected 
GraphQL surfaces.

Public migration guides & published timelines will 
help partners plan ahead.

Migration Guides
Explicitly guiding the move from legacy Trading API capabilities to 
new GraphQL APIs like the new Listing APIs.

Deprecation Timelines
Active schedules directing developers to migrate legacy features 
like GetCategoryFeatures and UploadSiteHostedPictures.

GraphQL Capabilities
New surfaces exposed via the Inventory Mapping API, allowing 
modern applications to request only the exact fields they need.Why This Matters

This shift modernizes how developers authenticate, 
retrieve data, model resources, and plan 
upgrades—creating a highly consistent, extensible, 
and future-ready platform.
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LISTING APIs
What’s New?
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GraphQL APIs for Listing Creation

GRAPHQL-BASED NEW LISTING APIs

Background & Why It Matters
eBay is evolving the core listing stack with modern 
GraphQL-based Listing APIs in restricted beta. For 
developers, this points to a longer-term modernization 
path.

This initiative moves away from older SOAP/XML-era 
patterns toward a modern GraphQL/JSON model to 
simplify listing integrations over time.

Restricted Beta Status
GraphQL API is in a staged rollout, starting with 
restricted beta access and partner feedback.

Modern Listing Stack Capabilities

Core Listing Workflows
Designed around critical workflows such as create, 
update, relist, end, and seller/listing query 
operations.

Modern API Architecture
GraphQL-based model to simplify request patterns, 
reduce legacy SOAP/XML integration complexity, and 
create a cleaner foundation.

Value Proposition for Developers
Provides a clearer long-term direction to modernize 
listing integrations and build more flexible seller tools.
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GraphQL APIs for Listing Creation

INVENTORY MAPPING API
Background & Importance

Inventory Mapping helps transform existing 
external product data from item data like images 
and titles, stored in catalogs, spreadsheets, or 
other platforms into an eBay-ready listing preview 
without sellers having to rebuild each listing from 
scratch.

✦ Seller Benefits: AI-Assisted Previews

The API acts as an intelligence layer that normalizes 
and enriches seller data, returning recommended 
categories, aspects, and product details.

Key Developer Benefits

Asynchronous Task Workflow
Initiate tasks and poll or subscribe to the 
LISTING_PREVIEW_CREATION_TASK_STATUS notification 
topic for results.

Reduced Manual Mapping
Multi-channel and external-catalog sellers easily 
translate non-eBay product data into high-quality 
eBay-ready listings.

Cleaner & Faster Integration
Request only the fields you need using GraphQL, 
resulting in faster onboarding and AI-assisted seller 
experiences.

Inventory Mapping API is live for you to try!
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BUILDING BLOCKS 
/FEATURES
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Trading API Workflow

MEDIA API ENHANCEMENTS
Unified Media Layer
Media API is eBay’s media layer for listings, letting 
developers manage rich content (images, videos, and 
documents) to make listings clearer and more 
compliant.

Provides a single, modern workflow for EPS images, 
listing videos, and compliance documents.

⚠ Migration Alert
UploadSiteHostedPictures deprecated starting late 
2025.

Decommission is scheduled for Q3 2026. Developers 
recommended to start using new Media API patterns.

Two Public EPS Creation Patterns

createImageFromFile
Upload image files directly to eBay Picture Services 
using multipart/form-data.

createImageFromUrl
Submit an HTTPS image URL and let eBay handle the 
background EPS creation and hosting.

Rate Limiting Policy
Rate limits vary based on resource type. 
POST methods enforce a short-duration rate limit of 50 
requests per 5 seconds for all resource types.

Using Video APIs requires separate approval.
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Offers Workflow

NEGOTIATION API ENHANCEMENTS

Seller-to-Buyer Offers

Negotiation API helps sellers convert buyer interest 
into sales.

It allows developers to integrate capabilities to 
send discount offers directly to buyers who have 
already shown interest in their listings.

⏱ Offer Timing Updates

Recent API updates make offer timing in the US 
and UK marketplaces simpler and more 
predictable for developers.

Standardized Offer Durations

2-Day offerDuration Removed
Rhe 2-day offerDuration value has been removed for 
the US and UK marketplaces.

Standard 4-Day Default
For EBAY_US and EBAY_GB, the supported active offer 
duration now defaults to 4 days.

Simplified Integration
Eliminates complexity by removing unnecessary 
marketplace-specific duration logic for developers.
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Trading API Workflow

Best Offer Enhancements
Best Offer is a core seller workflow in the Trading API, 
letting sellers respond to buyer offers by accepting, 
declining, or countering.

Prior to this enhancement, developers had less 
precision when interpreting where an offer stood.

Recent updates introduce more precise lifecycle 
visibility to make seller workflows and downstream 
automation more accurate.

💡 Why This Matters
Seller tools often need to trigger different 
actions for accepted offers that are still 
awaiting payment versus transactions that 
are fully completed.

SellerAccept Enum
eBay added a new SellerAccept enum value to the 
BestOfferStatusCodeType in the Trading API.

Lifecycle Status
In GetBestOffers, SellerAccept indicates the seller accepted 
the offer, but payment is pending. Once paid, it changes to 
Accepted.

Simplified Logic
This simplifies developer dashboards and automations by 
distinguishing "seller said yes" from a transaction that is fully 
complete.
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FOCUS CATEGORIES
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Focus Categories

Collectible Coins
Condition Grading
eBay is standardizing condition grading for collectible 
coin categories to improve buyer trust, listing 
consistency, and overall marketplace performance.

Previously, coin condition descriptions were highly 
inconsistent and subjective, making listings harder to 
compare.

💡 Why This Matters
For developers, this update shifts condition data 
from loosely described listing content into 
structured, API-driven metadata and descriptors.

Standardized Coverage
Standardized grading covers Coins: US, World, Canada, Ancient, 
and Medieval, with metadata available via the Metadata API.

Required Descriptors
Graded coins require structured descriptors including grading 
company, numeric grade, and letter grade.

Raw & Ungraded Coins
Raw or ungraded coins must provide a standardized condition 
bucket instead of free-text descriptions.

Rollout Timeline
Phased rollout for US ran from May 2026 to full enforcement in 
July 2026. Global rollouts coming soon.
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Focus Categories

Motors
Leads API
eBay introduced a new Leads API as a modern 
REST alternative to the legacy GetAdFormatLeads 
call in the Trading API.

For developers, this moves lead retrieval into a more 
modern API model with cleaner filtering, marketplace 
scoping, and item-level retrieval options.

Lead Retrieval
Retrieves leads generated by classified ad listings, 
including contact info, financing interest, and 
trade-in vehicle details.

Core Methods
Includes getAllClassifiedLeads for all active ads, and 
getClassifiedLeadsByItemId for specific listings.

Backend Efficiency
Methods support backend efficiency with advanced 
filtering by date range and lead status.

Limited Release
Currently available as a Limited Release offering for 
select developers looking to modernize their CRM 
workflows.

Why This Matters
This matters for Motors & classified-ad style selling 
flows because leads are a core part of how sellers 
capture buyer interest before a transaction is 
completed.
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SERVICES
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Finance APIs
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Services

Finance APIs
Business Overview

The Finances API is eBay’s seller-facing financial 
reporting system, used to review payouts, 
transactions, and fees.

These updates make API usage more predictable 
operationally while expanding capabilities into 
richer earnings analysis.

Who uses it
Accounting & ERP platforms, third-party seller tools, 
and the eBay developer community.

Ecosystem impact
Powers a partner ecosystem that makes selling on 
eBay easier, stickier and more transparent.

Strategic role
The foundational data layer for seller financial data 
transparency.
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Services

Finance APIs
Capabilities & What’s New

Payouts Full record of every payout to the seller's 
bank account.

Transactions Every sale, refund, credits and charges in 
one place.

Order earnings Order level financial data.

Funds summary Includes funds on-hold, processing and 
available balance.

What’s New

Order Earnings
Single consolidated and order level view 
for sellers to understand their earnings 
after deducting expenses and refunds 
from their gross amount.

This feature is currently only available for sellers 
in the US and Greater China markets.
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Promoted Listings APIs
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Promoted Listings

Show up across eBay & reach more buyers

Boost listing visibility

Reach more buyers with 
general access to ad 
placements

Show up in search results, 
on product pages, across 
eBay and beyond

Easy to set up

Simple setup with 
recommendations to 
improve listing performance

Use a dynamic ad rate to 
automatically set to the 
daily suggested rate

Only pay when you sell

You’re only charged when 
your promoted item sells 
after a click on your ad

The only advertising solution 
that uses a CPA model – 
offering visibility and 
engagement with no 
upfront cost

General
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Promoted Listings

Priority placement for selling more, faster

Increase listing visibility

Win more visibility with 
exclusive access to the 1st 
ad slot in search results

Reach highly-motivated 
buyers with priority 
access to ad placements

Show up in search results, 
on product pages, and 
across eBay

Access advanced controls

Unlock advanced 
targeting options to help 
convert high-intent clicks 
into sales

Smart targeting and 
dynamic bidding help 
automate campaign 
optimization and improve 
performance

Get deeper buyer insights 
with reporting tools, like 
the search terms report

Grow your business

Intelligent budget pacing 
automatically meets buyer 
demand and adjusts for 
seasonality

Keyword targeted 
campaigns that scale with 
your business

You’re only charged for 
clicks on your ads

Priority
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Priority

In search
With exclusive access to the top slot 
Examples of ads featured top, middle and 

bottom of search.

On product pages
Example placements on

the View Item Page.

Across eBay
My eBay, sold or ended items, 

home page and more.

Listings promoted with the priority strategy will show up across the buyer’s shopping journey on eBay.

Promoted Listings

Priority Ad Placements across eBay



Promoted Listings

Choose the right strategy for your goals
Promoted Listings General Promoted Listings Priority

Best For
Single-quantity items, sellers new to advertising, 
broad reach

Placements
Search (No 1st slot), Across eBay, Offsite

Targeting & Bidding
Dynamic ad rate

Key Specifications

Visibility
Medium

Ad Fees
Cost per Sale

(CPA)

Reporting
Basic   

Reporting

Best For
Multi-quantity, high-demand or time sensitive items, 
competitive categories

Placements with Priority Access
Search (Incl. 1st slot), Across eBay, Homepage

Targeting & Bidding
Keyword targeting, Dynamic bidding

Key Specifications (Featured)

Visibility
High

Ad Fees
Cost per Click

(CPC)

Reporting
Advanced 
Reporting
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Promoted Listings

Report Annotations

Campaign reporting is most valuable when 
developers can turn raw performance data into 
seller-friendly dashboards and workflows.

By using annotation keys, developers can enrich 
report outputs with readable business context 
instead of just IDs and raw metrics.

This reduces extra post-processing, providing a 
stronger foundation for richer optimization 
workflows.


Context & 
Dashboards
Enables developers to build 
client-side dashboards and 
optimization tools around 
real-time campaign 
performance.


Campaign Metadata
Injects campaign context 
such as campaign_name, 
campaign_status, and 
daily budget rules directly 
into reports.


Listing Metadata
Enriches outputs with item 
details including 
listing_title, listing_price, 
and total listing quantity 
sold.


Keyword Annotations
Keyword-focused reports 
include seller_keyword, 
keyword_bid, and status 
variables for deeper search 
insights.
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Ads & Promotions

SELL MARKETING API 
UPDATES
Optimizing Promoted Listings through 
smarter budget workflows.
Automating budget tuning works best when 
operating limits, warnings, and acceptable change 
thresholds are crystal clear.

Why This Matters
For developers, these updates mean highly 
predictable behavior, streamlined automation 
logic, and an elevated experience for sellers.


API Guardrails
Clearer operating 
guardrails introduced for 
updateCampaignBudget 
within the Sell Marketing 
API.


Update Limits
Budgets can be updated 
up to 15 times per 
campaign per calendar 
day to ensure predictable 
pacing.


Proactive Warnings
Proactive warning 
messages now trigger on 
the 14th and 15th updates 
as limits approach.


Change Thresholds
Budget changes must be 
at least $0.50 USD up or 
down, effectively reducing 
noisy adjustments.
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Shipping Updates
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Shipping

MULTI-WAREHOUSE 
SUPPORT
Optimizing delivery promises through 
distributed inventory.

Sellers with distributed inventory often stock 
items across multiple locations. Calculating 
delivery dates using multiple locations 
improves accuracy and conversion.

Why This Matters
For developers, this turns warehouse distribution 
into a structured workflow instead of a 
single-location assumption, aligning fulfillment 
with buyer expectations.

Multi-warehouse Program
eBay added a Multi-warehouse program in the 
Inventory API to associate multiple locations.

Location Mapping
Map multiple locations to a SKU in an active listing 
using createOrReplaceSkuLocationMapping.

Buyer Proximity
eBay considers the mapped location closest to the 
buyer (up to 50 locations) to estimate delivery.

Order Integration
Order API updates return fulfillment location details 
downstream for orders.
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THANKS



30© 2026 eBay. All rights reserved. Confidential and proprietary.

EXTRA SLIDES
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Overview

1

Foundational  
Elements
Establishing robust 
GraphQL APIs to 
replace legacy 
systems with higher 
reliability, seamless 
scale, and platform 
performance.

2

Listing APIs
Modernizing sync and 
bulk paths so sellers 
can easily manage 
listings across both 
channels with a 
single, unified 
schema.

3

Building Blocks
Developing 
machine-readable 
metadata and 
structured data 
outputs ready for 
future AI-first and 
agent-driven 
commerce workflows.

4

Services & Focus 
Categories
Serving high-volume 
trading cards, auto 
parts, and clothing 
segments where 
modern capabilities 
unlock new scale.
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Overview

01
Foundational 
Elements
Establishing robust 
GraphQL APIs to 
replace legacy 
systems with higher 
reliability, seamless 
scale, and platform 
performance.

02
Listings
Modernizing sync and 
bulk paths so sellers 
can easily manage 
listings across both 
channels with a 
single, unified 
schema.

03
Building Blocks
Developing 
machine-readable 
metadata and 
structured data 
outputs ready for 
future AI-first and 
agent-driven 
commerce workflows.

04
Services & Focus 
Categories
Serving high-volume 
trading cards, auto 
parts, and clothing 
segments where 
modern capabilities 
unlock new scale.

© 2025 eBay. All rights reserved. Confidential and proprietary. 3
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PLATFORM & API MODERNIZATION

eBay is moving developers off legacy XML-era APIs 
and onto newer REST and selected GraphQL surfaces, 
with public migration guides and published timelines 
that help partners plan ahead.

This matters because platform modernization 
changes how developers authenticate, retrieve data, 
model resources, and plan upgrades over time.

For developers, the result is a more consistent 
platform surface that is easier to maintain, easier to 
extend, and better aligned with future product 
releases.

● Migration guides explicitly position the 
move from legacy Trading API 
capabilities to newer REST APIs such as 
the Taxonomy and Metadata APIs.

● Deprecation timelines are active, 
directing developers to migrate 
capabilities like GetCategoryFeatures 
and UploadSiteHostedPictures to 
modern alternatives.

● New capabilities are exposed through 
GraphQL via the Inventory Mapping 
API, letting developers request only the 
specific fields they need.

● Developers should treat deprecation 
notices as active planning signals 
using provided migration mapping 
and lifecycle policies.



SELL MARKETING API UPDATES

Campaign budget management is a core part of how 
sellers and third-party tools optimize Promoted 
Listings performance over time.
This matters because campaign-management tools 
often automate budget tuning, and those workflows 
work best when limits, warnings, and acceptable 
change thresholds are clearly defined.
For developers, the result is more predictable 
budget-management behavior, cleaner automation 
logic, and a better experience for sellers using 
campaign optimization tools.

● eBay introduced clearer operating 
guardrails for 
updateCampaignBudget in the Sell 
Marketing API for Promoted Listings.

● A campaign budget can be updated 
up to 15 times per campaign per 
calendar day to ensure pacing 
predictability.

● eBay now returns warning messages 
on the 14th and 15th updates, helping 
developers proactively surface 
approaching limits.

● Budget changes must be at least 
$0.50 USD up or down, reducing tiny, 
noisy adjustments.



SELL MARKETING API UPDATES

Context & Value

Optimizing Promoted Listings 
through smarter budget 
workflows.
Automating budget tuning works best 
when operating limits, warnings, and 
acceptable change thresholds are crystal 
clear.

For developers, these updates mean 
highly predictable behavior, streamlined 
automation logic, and an elevated 
experience for sellers.

01 Clearer operating guardrails introduced for 
updateCampaignBudget within the Sell Marketing API.

02 Budgets can be updated up to 15 times per campaign 
per calendar day to ensure predictable pacing.

03 Proactive warning messages now trigger on the 14th 
and 15th updates as limits approach.

04 Budget changes must be at least $0.50 USD up or 
down, effectively reducing noisy adjustments.
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Background & Value

eDelivery API:
Bundle Resource
Simplifying multi-package workflows for 
international shipping.

International shipping often involves multiple packages 
for a single order, introducing fragmentation. The new 
bundle resource adds a high-level shipping object on top 
of package-level handling to streamline cross-border 
fulfillment.

Value Proposition

Rather than stitching shipments at the individual package 
level, developers gain a cleaner structural model to 
coordinate labels, tracking, and cancellation for grouped 
packages.

Bundle Creation
Use createBundle to group multiple packages using a consign 
preference and tracking numbers. Returns a bundleId for tracking 
and retrieval.

Retrieval & Details
Use getBundle to retrieve comprehensive bundle details, 
including associated consign preferences and package-level 
tracking numbers.

Label Generation
Use getBundleLabel to retrieve the consolidated shipping label 
as a base64 string, optimized for seamless conversion into a PDF 
document.

Flexible Cancellation
Use cancelBundle to cancel a bundle. Note that cancellations are 
restricted once active processing has already commenced.

© 2026 eBay. All rights reserved. Confidential and proprietary.

Note: Available to Greater-China based sellers with an active, authorized eDIS 
developer account.
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MEDIA API ENHANCEMENTS

● Media API now supports two public 
patterns for creating EPS images: 
upload directly from a file or create 
the image from a hosted URL.

● createImageFromFile lets 
developers upload image files to 
eBay Picture Services using 
multipart/form-data.

● createImageFromUrl lets developers 
submit an HTTPS image URL and 
have eBay create the EPS-hosted 
version.

● All POST methods have a 50 
requests per 5 seconds 
short-duration rate limit

Media API is eBay’s media layer for listings. It lets 
developers manage images, videos, and documents 
that make listings richer, clearer, and more 
compliant.

It gives developers a single, modern way to 
manage rich listing media in eBay-hosted services: 
EPS images, listing videos, and 
compliance/user-guide documents.

UploadSiteHostedPictures was deprecated on 2025/11/06 and is 
scheduled for decommission on 2026/09/30, with developers directed to the 
Media API methods createImageFromFile and 
createImageFromUrl.
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Finance API Updates

Finance API:
Data & Insights
The Finances API is eBay’s seller-facing financial 
reporting system, used to review payouts, 
transactions, and fees.

These updates make API usage more predictable 
operationally while expanding capabilities into 
richer earnings analysis.

For developers, this establishes clear data 
boundaries and provides a stronger foundation for 
profitability-style reporting.

Data Access Constraint
Introduced a 5-year access limit for core payout 
and transaction methods (e.g., getPayout, 
getTransactions).

Query-Window Limits
Added a 36-month max date range filter for payout 
and transaction summaries.

Order-Level Earnings
New order_earnings resource provides 
getOrderEarnings to capture gross, expenses, and 
net values.

Profitability Analysis
Provides developers with deep earnings and 
expense insights for structured reporting workflows.
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NEGOTIATION API ENHANCEMENTS

● Negotiation API eBay removed 
support for the 2-day offerDuration 
value in the US and UK 
marketplaces.

● For EBAY_US and EBAY_GB, the 
supported offer duration is now the 
default 4 days.

● This simplifies offer-creation logic 
for developers by removing one 
marketplace-specific duration 
choice.

Negotiation API helps sellers convert buyer interest 
into sales by letting sellers send discount offers to 
buyers who have already shown interest in their 
listings.

Recent updates make offer timing in the US and UK 
simpler and more predictable for developers.
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BESTOFFER ENHANCEMENTS

● eBay added a new SellerAccept 
enum value to the 
BestOfferStatusCodeType in the 
Trading API.

● In GetBestOffers, SellerAccept 
indicates the seller accepted the 
buyer's offer, but buyer payment is 
still pending. Once paid, it changes 
to Accepted.

● This simplifies logic by letting 
developer dashboards and 
automations distinguish "seller said 
yes" from "transaction is fully 
complete."

Best Offer is a core seller workflow in the Trading API, 
letting sellers respond to buyer offers by accepting, 
declining, or countering.

Prior to this enhancement, developers had less 
precision when interpreting where an offer stood.

Recent updates introduce more precise lifecycle 
visibility to make seller workflows and downstream 
automation more accurate.

This distinction matters because seller tools often 
need to trigger different actions for accepted offers 
that are still awaiting payment versus transactions 
that are fully completed.
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COLLECTIBLE COINS: CONDITION GRADING

● Standardized grading covers Coins: 
US, World, Canada, Ancient, and 
Medieval, with metadata available 
via the Metadata API.

● Graded coins require structured 
descriptors including grading 
company, numeric grade, and 
letter grade.

● Raw or ungraded coins must 
provide a standardized condition 
bucket instead of free-text 
descriptions.

● Phased rollout for US ran from May 
2026 to full enforcement in July 
2026. Coming to rest of the sites 
soon.

eBay is standardizing condition grading for 
collectible coin categories to improve buyer trust, 
listing consistency, and overall marketplace 
performance.

Previously, coin condition descriptions were highly 
inconsistent and subjective, which made listings 
harder to compare and increased the risk of 
disputes and returns.

For developers, this update shifts condition data 
from loosely described listing content into 
structured, API-driven metadata and descriptors.
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MOTORS: NEW LEADS API

eBay introduced a new Leads API as a modern REST 
alternative to the legacy GetAdFormatLeads call in 
the Trading API.

This matters for Motors and classified-ad style selling 
flows because leads are a core part of how sellers 
capture buyer interest before a transaction is 
completed.

For developers, this moves lead retrieval into a more 
modern API model with cleaner filtering, marketplace 
scoping, and item-level retrieval options

● The Leads API retrieves leads 
generated by classified ad listings, 
including contact info, financing 
interest, and trade-in vehicle details.

● Includes two core methods: 
getAllClassifiedLeads for all active 
ads, and getClassifiedLeadsByItemId 
for specific listings.

● Methods support backend efficiency 
with advanced filtering by date range 
and lead status.

● Currently available as a Limited 
Release offering for select developers 
looking to modernize their CRM 
workflows.
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Shipping

eDELIVERY INTERNATIONAL
SHIPPING API
Bundle Resource Background
International shipping workflows can involve multiple 
packages for a single order, adding complexity. Before 
bundle support, package-level handling was fragmented 
when moving together.

eBay enhanced eDIS with a new bundle resource to 
manage related packages as a single unit, ensuring clean 
label and tracking coordination.

⚠ Developer Access Requirement
eDIS API is available to Greater-China based sellers 
with an active eDIS account.

Public guidance states that API access is restricted to 
select developers supporting those eligible sellers.

Four Bundle Resource Methods

createBundle & getBundle
Group multiple packages using a consign preference. 
Returns a bundleId to manage tracking and associated 
shipment details.

getBundleLabel & cancelBundle
Retrieve bundle labels as a base64 string to convert into 
PDF. Cancel bundles easily, provided they are not 
already being processed.

Value Proposition for Developers
Provides a clearer, higher-level workflow to manage 
multi-package shipments instead of stitching packages 
together manually.
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APPENDIX
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1 2 3
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Q1 Q2 Q3 Q4

XX/XX
Completed project 
milestone

XX/XX
In-progress project 
milestone.

Optional details
1. Detail 1
2. Detail 2
3. Detail 3

XX/XX
Completed project 
milestone

XX/XX
Completed project 
milestone

XX/XX
Completed project 
milestone
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